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LOVEWORKS

How the world's top marketers make emotional connections to win in the marketplace.

Written by Brian Sheehan, Associate Professor of Advertising at the S.I. Newhouse School of Public
Communications, Syracuse University

This book will be available from June 19, 2013.

In 2004 Kevin Roberts wrote Lovemarks: the future beyond brands. It was admired by many as a
breakthrough in marketing thinking, but was also controversial because of its surprisingly obvious
thesis: that emotional connections are at the heart of sustained relationships between producers,
retailers, and consumers.

While many companies were using the language of war in their marketing—target, penetrate,

ambush—Roberts was using the language of love—mystery, sensuality, intimacy. He explained in
simple theory what people are often loath to admit: we make decisions with our emotions over our
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Rena Project

Rena Open Day

The owner and insurer of the Rena are running an Open Day
to seek feedback from the Maketu community on the initial

assessments for dealing with the wreck.

When:

where: Whakaue Marae
From: 6pm-7.'30pm

if you have any questions about the information aay.

: : LLOMm.
please call the project team on 0800 547 362 or emaik: renaproject@beca.co

\ RENA Project

The owner and insurer of the Rena are running an Open Day
to seek feedback from the Maketu community on the initial
assessments for dealing with the wreck.

where: Whakaue Marae
rom:  6pM-7:30pm

If you-have any questions about the information day,

please call the project team on 0800 547 362 or email: renaproject@beca.com.

Logo & website design, print & brand collateral, video & interactive work

\ RENA Project

Rena Open Day

The owner and insurer of the Rega are running an Open Day
to seek feedback from the Maketl community on the initial
assessments for dealing with the wreck.

when:  Monday, 13th May
Where: Whakaue MOFGE'
From: 6pm-7.'30pm

If you-have any questions about the information day

please call the project team on 0800 547 362 or email: renaproject@beca.com

wWwWw.renaproject.co.nz
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NZ Health Partnerships Logo design, brand collateral & responsive website design www.nzhealthpartnerships.co.nz
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NEwS  OUR PROGRAMMES ~

ABOUTUS ~

NZ Health Partnerships is led, supported and owned b}r. the country’s ¢
Together we identify, collaborate and build shared services for the ber

The number of New Zealanders aged 65 and over is projected to hit m
outnumbering children for the first time in our history. This Is leading t
that is matched by clinical costs which are also increasing as new tecl

developed.

We work in partnership with DHBs to create efficiencies, with savings
protect and provide for the future health and wellbeing of New Zealanc

National Infrastructure Platform

NZ Health Partnerships and IBM are working with DHBs across New
Zealand 10 introduce commaon IT infrastructure which will increase
secunty, reliability, service levels and reduce the risk of critical outages.
This initiative is known as the National Infrastructure Platform (NIP).

NIF will host the applications and systems DHBS use every day in the
delivery of healthcare, from breast cancer screening to patient records.

We work in partnership with DHBS to crea
Savings €oing back into frontline services, t
forthe'future health'and wellbeing.of

DHBs will move from their current 40 data centres of varying size, age,
quality and adherence 1o standards, to two IBM-managed world class

data centres with higher security classifications - one in Auckland, the
other in Christchurch.

The IBM solution is fully aligned to the Government ICT Strategy and
Action Plan to 2017 which promotes the provision of better, faster and
Mare secure services 1o New Zealanders through the use of inf ormation
technology.

HOME

By moving across to NIP, DHBs will be able to red uce their capital
expenditure, allowing a reallocation of funds into frontline, patient-
facing services. As well as a significant reduction in day-to-day
operational risk, the NIP will save the DHBs $23.9 million (in today's

dollars) in cost of ownership over 10 years. The Platform also delivers a
number of direct and indirect clinical benefits.

Current Status:

Whilst we are awaiting Board resolutions, in June 2015 seven further
DHBs have provided verbal cenfirmation that they will enter in
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Logo design, brand collateral & editorial photoshoot www.thisistell.com
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Version 1.0 Positive
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BAEWING BEVERAGES
aINCE NOT THAT LONG AGD

Version 1.1 Positive
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BREWING BEVERAGES
SINCE NOT THAT LONG AGO

Version 1.2 Negative

7

N

BLACK DORIS PLUM
8 GINGER

Version 1.3 Negative
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Three Flavour Labels

Windy City Soda Brand identity and label design
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www.thefitout.co.nz

Logo design & brand collateral

The Fit Out Company
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Talent Management Cycle
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3. Recruit Aggressively

» The best talent picks you

 What are you offering?

e ‘People — Purpose — Place’

. Talent wants to work with talent _~
« Recruit people who want

to push the boundaries 2 r”
, 7/ ' g# b

Chelsea FC Keynote presentation for Mike Forde www.mikefordeperformance.com




Creating A Performance Culture

#4: Get Comfortable with Changes

(See this as core to your competitive advantage) -

X * ,‘F . — ks ) '. ’ Yo I add =

Chelsea FC Keynote presentation for Mike Forde www.mikefordeperformance.com




Ellary's Greens NY Secondary-logo design for United States franchising ability www.ellarysgreens.com
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RACING BOARD
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NZ Racing Board High levelillustrated keynote presentation www.nzracingboard.co.nz




Emagine

Campaign Operations

Analyse

Recommend

Execute

High level keynote presentation for international pitch

SAU

PrOCESS

-nrich Customer Data

o—— |dentify Key Behavioural Trends

—— |dentify Actionable Insights

o—— Recommend Campaigns

Personalisation

Experimental Design

Success Measures

www.emagineinternational.com
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